
M a g a z i n e

Works for us!
Dr. Thomas Lomonte, D.D.S.
“The only advertising I do is in UpClose Magazine. In February 
I had almost thirty new patients from the article alone. For my 
business, the effect has been cumulative.  I’ve been in the magazine 
for a long time and it’s paying off. They do a great job and all my 
patients mention seeing the articles. It gives the  
personal touch to your products. 

Teri Gilberg, the Re-Modelista
“I started advertising with UpClose Magazine 12 years ago and 

my home remodel business is still thriving today. The magazine 
hits my target market and brings me great clientele every month. 

I am 100% proof that marketing in UpClose Magazine works. ”

Paul Barnett, former owner of Miracle Method and
 current treasurer of the Exchange Club of Sugar Land 

“I successfully used UpClose Magazine for marketing my Fort Bend County 
small business for years. When I would visit new clients, they felt like they 

already knew me before I walked in the door after reading about me in 
UpClose … they felt like they weren’t doing business with a stranger. 

I’m now retired and an active member of Exchange Club of Sugar 
Land. UpClose is a great partner to help us get the word out about our 

fundraising events. They are a great friend of our community. ”

Mohamed Naser, owner, Lone Star Floors 
“The publisher is very easy to talk to — she is a great advisor on the 
most effective way to market my business. The magazine’s ability to 
share my customers’ experiences and stories in an entertaining way 
with great photography works very well. The designers are also very 
talented in designing our ads just the way we want them.”


